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2 JOSH CENTOR  Well, Dr. Brand, it's been about a year
3 since we | aunched "Mondays Wth Myles". And | thought it'd be

4 a good time to reflect on what we've discussed over the | ast

5 year.
6 What are sone of your thoughts about this?
7 DR. MYLES BRAND: Well, first of all, it's enjoyable

8 havi ng these conversations with you, and we do pick out sone

9 provocative topics.

10 It gives me a chance, | think, to be candid and open
11 in aless formal way of doing it and to reach a new audi ence
12 as well. | have plenty of opportunities to give tal ks and

13 formal tal ks on canpuses and to large groups. But this is a
14 | chance, | think, to be a little nore candid, a little nore
15 directed in the conversations. And | hope it brings in sone
16 | feedback fromthose who are |istening.

17 JOSH CENTOR  And | think what's inportant, as a

18 former student athlete, you' re making yourself accessible to
19 t he 380, 000 student athletes. You'll go on and comrent back
20 | when they coment in, or if they ask a question, you'll answer
21 it. That's different than what we've done in the past.

22 DR. MYLES BRAND: | think that's absolutely right.
23 It's a very large group, of course, as we know, 380, 000

24 | student athletes out there.

25 But the fact is we hope that as many listen to this as
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1 t hey possibly can, given their schedules, and we'd like to

2 hear fromthem

3 The point is that we'll be candid. W' Il listen
4 It's hard to |l earn fromeveryone out there. Wen | give
5 formal speeches, there' Il be a question-and-answer period, but

6 not everyone likes to ask a question when there are 300 peopl e
7 sitting around. This is a little nore personal, | think.

8 JOSH CENTOR Wiy is it inportant for student athletes
9 to tune in and know what's goi ng on?

10 DR. MYLES BRAND: This is a rapidly-changing

11 environment. Not everything's set in stone. Lots of things

12 are in flux. And by tuning in and listening, you not only

13 | earn where we are on certain key topics, but you'll also have
14 a opportunity to influence the changes, commenting on certain
15 key topics that are under discussion: Male practice players,

16 how you |i ke the upcom ng tournanent, who's your favorite

17 t eanf?

18 JOSH CENTOR:  Ri ght.

19 DR. MYLES BRAND: All those issues, you get a chance
20 to cooment on them and be heard. And so I'll have ny two

21 cents, but | really want to hear what others have to say too.
22 JOSH CENTOR:  Let's talk a little bit about the

23 changi ng technology. It's kind of anmazing that you can just
24 sit here and have a conversation, and then we post it on the

25 Internet. You're the president of two najor institutions.
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1 This is a change. You're able to get your voice out there in

2 a different nedi um now.

3 DR. MYLES BRAND: Absolutely right. | renmenber when
4 | was on canpus, we used enmail a lot. Well, frankly, email is
5 | ast year's technology. | still continue to use it, but there

6 are nmuch better ways now to comruni cate. And who knows what's

7 going to happen in the future. W have to be open and

8 | flexible to new neans of comuni cati on.

9 Frankly, you can alnost talk with anyone, anytinme --
10 not only talk with thembut see them anytine, anywhere. And |
11 think that's inportant.

12 JOSH CENTOR  About 14, 15 nonths ago, "The

13 Doubl eAZone" | aunched, and that was your idea. Wy is it

14 inmportant for the NCAA to be involved in these conversations
15 and on top of the changing technol ogy?

16 DR. MYLES BRAND: Well, we're here to serve the

17 student athletes. W're here to serve the people on our

18 canpuses, and our canpuses are at the forefront of new

19 technol ogi es. Students obvi ously know how to commruni cate with
20 each other, know how to communicate in the broader audi ences,
21 and we have to be able to talk with people the sane way they
22 talk to each other

23 And so it's absolutely essential that we are tuned in
24 as it were, to what they're saying and to get out our

25 nmessages. But even nore inportantly just to listen to what
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1 peopl e have to say.

2 JOSH CENTOR: | find that there's a | ot of confusion
3 out there, especially in the bl ogosphere, about the NCAA and
4 intercollegiate athletics. And what we try and do is give

5 folks the story of what's actually happening within the

6 | association.

7 Can they get the real story about intercollegiate

8 athletics anywhere else? O through the blog and "Mndays

9 Wth Myles" -- is that where they should be getting their

10 story?

11 DR. MYLES BRAND: That, | think, is getting it from
12 | the horse's nouth, if you like. | nean, this is what's really

13 happeni ng here.

14 There's a | ot of confusion, frankly, Josh, about what

15 t he NCAA neans. And the big confusion is between what happens

16 here at the national office and what's taking place anongst

17 our mnenbers.

18 Sonme peopl e think everything that happens in the NCAA
19 is at the national office. O course, that's not true. W're

20| only a small part of it. Qur NCAA nenbers have a | ot of

21 responsibility and activity as well. But what happens here

22 does influence what happens on canpus.

23 So if you want to be on the front edge of this, if you
24 | want to see where we're going nationally and howit's going to

25 affect you, you're better off tuning into "The Doubl eAZone"
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1 or, in this case, "Mndays Wth Myles" to find out what's new
2 and what's happeni ng, as opposed to getting it second- or

3 | third-hand.

4 JOSH CENTOR: Al right. Well, | truly enjoy sitting
5 down with you each week. |It's one of the best parts of ny

6 week, and I'm |l ooking forward to doing it with you for the

7 next year.

8 DR. MYLES BRAND: That's terrific, Josh
9 JOSH CENTOR:  All right. WlIl, send those questions
10 in. Ask Dr. Brand what's on your mnd, and we will make sure

11 we get to it on the next edition "Mondays Wth Ml es".
12 Have a great week.
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