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2 JOSH CENTOR: Wl |, the tournanent bracket for the

3 men's was rel eased yesterday, the wonen today. You're the

4 presi dent of the NCAA. Does that nean you know who's going to
5| win each game? Wich teamw |l win? Putting you on the spot.
6 DR. MYLES BRAND: No, | don't know it all, and that's
7 what makes it so exciting. It's reality TV witten | arge.

8 You know, why do people like college sports and the tournanent

9 so nmuch? And the answer is we don't know who's going to w n.

10 JOSH CENTOR: That's right.

11 DR. MYLES BRAND: As they say, it's why we play that
12 gane.

13 JOSH CENTOR:  Even you don't know who's going to w n.

14 But it's an exciting time of year. And just a quick point:

15 The Divisions Il and Il tournanments are going on, and it's

16 | exciting at every single |evel.

17 DR. MYLES BRAND:. It absolutely is. | mean, they get
18 | ess national exposure, but the fact of the matter is it's

19 exciting for the fans, it's nost exciting for the schools, and
20 it's alifetime experience for the student athletes.

21 JOSH CENTOR:  (oviously, Division | tournaments get
22 the majority of the coverage. And a |ot of people have things
23 to say about the tournanments, about college sports, and use

24 | the tournanents as a platform |Is this okay?

25 DR. MYLES BRAND: Only if they tell the truth. And
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1 soneti mes, people exaggerate for their own purposes, and |

2 t hi nk that disadvantages the schools and the teans. It's

3 unavoi dable. | appreciate that fact just because there's so

4 much publicity and it's so popular, but the fact of the matter

5 is, you know, let's treat the schools and the tournanments with

6 sone respect.

7 JOSH CENTOR  How does the NCAA try to keep that

8 hoopla to a m ni nun?

9 DR. MYLES BRAND: Well, we don't try and keep it to a
10 | mninmum to be honest about it. W |ike the fact that it's an
11 exciting event. |It's good for the schools; it's good for
12 coll ege sports; it's great for those who participate. W want
13 to keep in proportion with good sportsmanshi p and good sense
14 and respectful ness, but getting excited about it is fine.

15 JOSH CENTOR: But there's been a problemw th anbush
16 mar keting. That's sonething that we've seen in past years,

17 and | assune that people try and take advantage of the March
18 Madness nane and t he NCAA Basketbal | nane.

19 DR. MYLES BRAND: Well, ambush marketing just neans
20 that you' re not paying for the use of the tinme or the nane,

21 but you're sticking yourself on the screen in one way or

22 another. That strikes ne as unfair and pretty shady business,
23 and we try and prevent that.

24 We're doing a better job. W want to nmake sure that

25 our |l ogos and the schools' |ogos are used appropriately, and
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1 we do pursue those vendors who don't do that. W | ook very
2 carefully at the kind of advertising we have so that it really
3 represents coll ege sports. Well, not everything goes. W

4 | don't accept all advertising.

5 And so we try and keep sonme sense of the collegiate
6 values as part of the -- and | think in the tournanment, we do
7 a pretty good job about that. 1've had a | ot of people say to

8 me that they like the way the tournanent |ooks and feels.

9 JOSH CENTOR: \What nmkes these events so attractive?
10 s it that these are 18-to-22-year-old kids on the court?

11 DR. MYLES BRAND: Yes. And first of all, they're

12 | young. But, | nean, | think that's part of it, but also that
13 they're identified with the schools. Renenber the schools who
14 | are playing, and these young nen represent the schools. The
15 | young wonen represent the schools. And | think it's the

16 | schools and the universities that make it so attracti ve.

17 People like to identify with either their old school that they
18 | went to or other schools in their neighborhood or in their

19 comunity.

20 And so | think the fact that the universities are

21 engaged in this is what nmakes it so exciting.

22 JOSH CENTOR  And it's inportant to keep that focus on
23 | the student athletes, isn't it?

24 DR. MYLES BRAND: It is absolutely inportant to do

25 that. These are young people; they are not professional
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1 athletes. It's not as refined a gane, for exanple, as the

2 prof essi onal s because, frankly, they aren't at that |evel of

3 play. But it is very conpetitive, and you can bet they'll

4 play their hearts out.

5 JOSH CENTOR:  Absolutely. And what we're going to try
6| to do on "The Doubl eAZone" is a different student athlete from
7 each and every team-- if we can get all of themin tine

8 because the brackets are just released -- and we're going to

9 try and tell a little bit of a different story, not just what
10 | you see in the box scores and the recaps, and we're going to
11 do that during the tournanent. So | hope you'll check that

12 out .

13 DR. MYLES BRAND: You know, Josh, I'mglad you're

14 | doing that. O course, those student athletes deserve all the
15 attention we can put on them

16 But et me add, you m ght want to do sonething for the
17 schools too. You know, say a little bit about the schools to
18 | which they attend and what's special about that school.

19 You know, our universities are not all the sane.
20 They're all different. The great diversity in the Anerican
21 hi gher education is represented by our tournanents. It would
22 be nice to say a little bit about the schools. Wat's special
23 | about this school? Howis it different fromthe others? What
24 | are their strengths? Were is -- not just the athletic

25 prograns -- what are the academ c prograns? Maybe you can
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1| take that --

2 JOSH CENTOR That's a good idea, and we w ||
3 definitely look into that.

4 DR. MYLES BRAND: Terrific.

5 JOSH CENTOR:  Thank you, Dr. Brand.
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