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2 JOSH CENTOR Wl cone to "Mondays Wth Myl es", a very
3 speci al conversation today.

4 From San Diego, we join you. |'mhere with Dr. Mles
5 brand, president of the NCAA, and Charles Bl oom associate

6 commi ssioner of the SEC, and we're going to tal k about CoSI DA
7 Dr. Brand, why are SIDs so integral to college sports?
8 DR. MYLES BRAND: W have to tell our story better

9 The fact of the matter is that sports is of great interest to
10 al uimmae, the fans, certainly the canpus, and those who

11 participate. But there are a |ot of m sperceptions about

12 athletics, a lot of m sperceptions about how well our student
13 athl etes do academ cally, for exanple; a |lot of m sperceptions
14 about the role of athletics on canmpus. And there's no one

15 better placed or nore inportant to tell that story than the

16 sports information directors on all our canmpuses -- not just
17 in Division |, but across all our canpuses in all three

18 di vi si ons.

19 JOSH CENTOR:  Now, Charles (indiscernible) College
20 | Sports Information Director's Association is celebrating
21 50 years. That's a big deal; isn't it?
22 MR. CHARLES BLOOM It is. The industry has grown
23 fromits birth 50 years ago. And we're seeing the popularity
24 of the profession. More people are getting into it. The

25 i nportance that Dr. Brand has nentioned about getting the
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1 nmessage out in intercollegiate athletics, | think, has

2 resonated from when you're an undergrad to working in the

3 athletic departnment and in nedia relations and getting a

4 career in sports information. So | think it's really -- the
5 prof ession has grown. [It's a popul ar destination anongst

6 col | ege graduates, and a seed profession, as well as the

7 organi zation growing in years to cone.

8 JOSH CENTOR:  Dr. Brand, we tal k about this sonetines.
9 We're not a college sports organi zation, but a higher

10 | education organization. Wat is the sports information

11 director's role in getting out sonme of the nessages about

12 hi gher educati on?

13 DR. MYLES BRAND:. Well, that's exactly right, Josh.
14 The NCAA is an association of higher education |eadership. O
15 course, we focus on sports, but it's all about higher

16 education in that context. And so the nessages we're

17 expecting to come out of our athletic departnents, often

18 t hrough the neans of the SID, is to nmake sure people

19 understand what role athletics play on our canpuses, how they
20 | add educational value to those who participate, how they help
21 shape the i mages of our canpuses for not just the | ocal
22 community, but in many cases, nationally; what role they play
23 inillumnating the val ues of higher education.
24 You know, if you |look at college sports, conpared with

25 prof essional sports, in professional sports, the stars are the
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1 pl ayers; in college, the stars are the universities. It's

2 t hose whose students participate in athletics. And so SIDs

3 have to understand a | ot about what's happening at the

4 university. They have to have open |lines of communication.

5| And they have to work with the rest of the canpus, in order to
6 get out those canpus nessages, of course, in the context of

7 intercollegiate athletics.

8 JOSH CENTOR  Now, perhaps |I'm wong, but there seens
9 to have been sone sort of a paradigmshift here. CoSl DA,

10 Col I ege Sports Information Director's Association, that's

11 50 years ago. But now we're seeing nore of media relations,
12 associ ate director of comunications. This has, you know,

13 gotten to a broader scope; hasn't it?

14 MR. CHARLES BLOOM Yeah. The busi ness has changed.
15 It used to be nedia guides, releases, statistical information.
16 | And it has really grown to where you want to manage the

17 nmessage, you want to pronpte the nmessage of the institution

18 and of your athletics departnent. It gets relationships with
19 all types of media. |It's managing the content that you have
20 avai lable. 1t's the web site, the tel econferences, the

21 satellite fees, your television shows. It's all about what

22 | you have to offer as a university fromthe athletic side, that
23 the SID nedia rel ati ons person manages.
24 JOSH CENTOR:  Now, Dr. Brand, "Mondays Wth Myl es", of

25 course, is a feature of our blog the Doubl eAZone. This was a
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1 shift for the association about a year and a half ago.

2 Do you see nore comuni cations initiatives going the
3 | way of new nedia?

4 DR. MYLES BRAND: Well, the nedia world is changing

5 dramatically. O course, network TV continues to dom nate and
6 wll domnate for the foreseeable future, but not to the sane
7 degree that it has in the past. There are new opportunities

8 to communi cate, new ways to present the content that's already
9 t aken pl ace, our ganes -- not just our chanpionship ganes, but
10 t he regul ar season ganes.

11 But also there are different ways to communi cate with
12 our various audi ences, particularly those who are nmuch nore

13 adept at using the new conmunication techniques and the

14 | conputer technol ogy.

15 The blog that we run here is just one exanple of the
16 NCAA may not necessarily be the | eader, the ground breaker in
17 all of this, but we'll try to keep up front as nuch as we can.
18 JOSH CENTOR:  Absolutely. Now, Charles, you know, |
19 know you, so | know you're excited about new nmedi a and ot her
20 initiatives of that sort. But are all sports information
21 directors excited about the new opportunities that are being
22 presented to thenf
23 MR. CHARLES BLOOM | think it's a doubl e-edged sword.
24 | think that on the positive side it's sonething that gives

25 the university an opportunity to pronote itself. On the
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1 negative side, you' ve got to really watch it and patrol it.

2 You don't know who is blogging; you don't know what's being

3| witten. You have no control over that.

4 You know, there's tons of fans out there who are

5 passi onate about their universities and their sports, and they
6 have the ability, sonetinmes, to sway the nessage by what is

7 posted on their blogs. W're finding nore mainstream nedi a,

8 reads, blogs, and so a lot of what's -- sone of what is

9 witten in the mainstreamnedia has its generation fromthe

10 blog, soit's alot nore work for the SIDin terns of |ooking
11 at that information and trying to create and craft the nmessage
12 to fight sonetines those negative nessages. But it cones with
13 a positive aspect in that you do have that opportunity to nold
14 | and craft a nmessage that will benefit the university in turn.
15 JOSH CENTCOR  CoSI DA has al ways recogni zed academ ¢
16 excel l ence in student athletes. W have our academ c

17 all-district teans, our academ c all-Anmerican teans.

18 Dr. Brand, that's one of the nost special parts of the

19 organi zation, if you ask ne.
20 DR. MYLES BRAND: Ch, | agree. | think CoSIDA has
21 done an excellent job of enphasizing the success of the
22 student athletes, both on the field of play, as well as in the
23 cl assroom They deserve a lot of credit for it.
24 You know, sonetines the SIDs are hidden. They're

25 behind the scenes. They're undervalued for the inportant work
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1 that they do. Let's keep in mnd that they are the main

2 peopl e delivering the nmessages. They are hel pi ng shape the

3 public opinion that brings people into the stadiuns. It's

4 hard work, very skilled work. Sometines we ought to take a

5 few mnutes and bring themforward a little bit and cel ebrate
6 and reward themfor the good work that they've done over the
7 years.

8 JOSH CENTOR:  And | know we're doing sone of that here
9 at our 50th celebration. Charles, we have Divisions I, II,
10 | and Il represented here. W have a burgeoni ng CoSl DA

11 nmenber shi p.

12 How do you go about progranm ng at a conference |ike
13 this to nake sure that folks really get what they cane for?
14 MR. CHARLES BLOOM | think you do the best you can,
15 first, because it is such a wi de range of issues, as we talk
16 | about the different divisions. | think you have to have a

17 pul se of the menbership, but also | do think that they are

18 i ssues that pertain to every division.

19 Wil e, you know, Division | nay get on television

20 nore, | think there's issues, pronotional issues. There's

21 i ssues where, you know, trying to get on television. Every

22 sport, every school is trying to get on nore tel evision.
23 think that's a demand of the day. So there are issues that
24 are germane to all the groups, and you have to |ook at it.

25 A nmenber of CoSIDA who is here this week has to | ook
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1 at the workshop in a global view and say, Hey, | can nmake this
2 apply to me, go to the panels and listen with an open m nd,

3 and come back to their universities and apply it to what they
4 | do.

5 JOSH CENTOR  You're the incom ng president of the

6 organi zation. And | know that there's going to be a vote for
7 | whether or not there should be an Executive Director of the

8 gr oup.

9 Can you explain what are the benefits of having fol ks
10 | who are on canpus or in conference offices against having

11 sonmebody who is an Executive Director? Wat's that debate

12 | about?

13 MR CHARLES BLOOM Wl |, the Executive Director

14 position is put on the agenda to have soneone who has a

15 24/ 7 -- is able to work 24/7 on behalf of the profession and
16 the organization. | think the organization and the profession
17 are intertwined real closely. There's no other professional
18 devel opnent organi zation that deals with coll ege sports

19 information director's |ike CoSIDA, so there is a need for
20 sonmeone who can take the organi zation and nove it forward.
21 Right now, it's such that the organization has grown so mnuch
22 W're the -- it's an all-volunteer arny. You know, we
23 have a group of officers that work every year to work -- do
24 t he workshop, do the panels, do the social program do the

25 special awards. And for soneone to cone in and set a path for
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1 us, both fiscally, as well as in the workshop, | think that

2| wuld help us as -- in terns of the board and the officers

3 spend nore tinme to tal k about the | eadership of the

4 | organization. |It's all about |eadership.

5 JOSH CENTOR. Al right. Wll, Dr. Brand, we're going

6 to give you the last word here. The NCAA relationship with

7 CoSI DA, a good one?

8 DR. MYLES BRAND: It's a good one. As | nmentioned,

9 and believe strongly, the SIDs across all our canpuses and al
10 our divisions are extraordinarily inportant to the ability for
11 us to not just get out our nessages, but in order to provide
12 i nformation necessary for our fan base and for our decision
13 makers in the university.

14 | nportantly, CoSIDA, | think has matured over the
15 | years. Their job has gotten harder, in part because of the
16 new nmedi a about which we spoke, but al so because we're

17 expecting nore of them Many of our professional associations
18 | do have Executive Directors, but sone don't. They both work
19 well. But | think the key to COSIDA's future is the ability
20 to integrate with and work closely with the canpuses, the

21 conferences, and nost especially fromny perspective, the

22 NCAA.

23 JOSH CENTOR:  All right. Dr. Brand, and Charl es

24 | thank you for joining ne today on this special conversation

25 celebrating 50 years with CoSIDA. W wll see you next week.
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